
SV ULTIMATE
EDITION

DEFINING THE ULTIMATE EXPRESSION OF
PERFORMANCE LUXURY



Client: JLR

Role: Content Strategist and Copywriter

Scope:
Tone of voice development, design
thinking, writing to brand
guidelines, narrative design

Platform: UK Market DX

THE BRIEF
Creating a dedicated page for the latest Range Rover Sport
SV Ultimate Edition, positioning it as the pinnacle of Range
Rover Sport performance while remaining unmistakably
Range Rover in tone, restrain, and confidence.

Client trusted us to develop a narrative and tone of voice to
translate advanced engineering into emotionally compelling
and user-friendly copy. This was an entirely collaborative
project with UX from start to finish, building the page
structure around the copy. Our goal was to create urgency
and exclusivity, using bold section headers and compact
body copy to preserve white space and increase visual
impact.

I chose to avoid aggressive language, common in
performance SUVs, focussing instead on a controlled and
confident tone.



AUTHORITY AND LINEAGE

Positioning the vehicle as a
natural conclusion. Signals
authority and lineage in a single
line. Builds hype for the vehicle
while demonstrating restraint.
Shows confidence by defining
what the vehicle is (‘the ultimate
expression’) while avoiding
competitive language.



REINFORCE RARITY

Never be sales-forward.
Ownership language should be
aspirational, not transactional.
It’s not ‘buying’, it’s ‘a chance to
own’.

BALANCING NUMBERS

Presenting fact and figures in
thrilling ways, getting to the
core of what they actually mean
for a driver.



RANGE ROVER SPORT SV ULTIMATE EDITION
HTTPS://WWW.RANGEROVER.COM/EN-GB/NEW-RANGE-ROVER-SPORT/SV-ULTIMATE-EDITION.HTML
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