
RANGE ROVER
CLASSIC

INTRODUCING THE 
RANGE ROVER CLASSIC OFFER



The JLR Classic pages only covered ‘Land Rover Classic’
and hadn’t been updated for either the new House of
Brands strategy or Modern Luxury. I worked closely with
the JLR Classic team to understand the offer available and
develop a vision of what a Classic Uplift would look like.

Using Range Rover as a case study, I worked closely with a
UX designer to create a two-page solution. The end result is
a page that:

Positions Classic as a heritage icon and modern service
offer
Builds authority through storytelling
Aligns fully with Range Rover’s Modern Luxury tone of
voice

Client: JLR Classic

Role: Content Strategist and Copywriter

Scope:
Website audit, competitor
research, site mapping, narrative
development

Platform: Global DX

THE BRIEF



PREMIUM HERITAGE

A strong opener that positions
Range Rover in both glamour
and capability contexts and
setting up the history that is
explored on the rest of the
page.

PURCHASE FUNNEL

Created a clear structure that
educates first, then moves users
into servicing, restoration, and
accessories utilising conversion
microcopy that keeps luxury
tone while driving action
(“enquire now”, “Explore
ownership”).



PROOF-LED INNOVATION

Translating engineering firsts
into reader-optimised copy that
builds brand value, positioning
Range Rover as a brand
synonymous with innovation.



RANGE ROVER CLASSIC OVERVIEW
HTTPS://WWW.RANGEROVER.COM/EN-GB/EXPLORE/CLASSIC/INDEX.HTML

https://www.rangerover.com/en-gb/explore/classic/index.html


RANGE ROVER CLASSIC OWNERSHIP
HTTPS://WWW.RANGEROVER.COM/EN-GB/EXPLORE/CLASSIC/OWNERSHIP.HTML

https://www.rangerover.com/en-gb/explore/classic/ownership.html
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